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WHAT IS POPULAR CULTURE? 
 
Popular culture is the means in which a particular group of people addresses a certain issue or 
problem. It is common among different ethnic and race groups, and it can be expressed as a gesture 

between population groups. Thus, popular culture can be considered an action in which a certain idea 

is expressed, and it’s therefore a gesture that can be seen amongst populations is different regions of 
the world. Popular culture is considered as being an action because the expressions of ones behaviour 

in a particular ethnic group are often stereotyped as being popular. Furthermore, the term ‘popular’ 
in the word ‘popular culture’ indicates that this action is common amongst different individuals 

engaging in a particular conversation. However, although many people may deny being involved in 
popular culture, indirectly, and unnoticeably, everyone engages in this kind of gesture at some point 
with a particular person in a conversation wither about something important or salient. It’s difficult to 
classify a conversation about a joke or something unimportant as being a gesture within the term 

‘popular culture’ (1).  

 
THE USEFULNESS OF POPULAR CULTURE IN THE 21ST CENTURY 
 
Popular culture is very useful in the 21st century; in order to express a conversation to a person, and 

audience (1.2). This is because popular culture refers back to public speaking and the expressiveness 
can be adopted, or adapted, from dramatic disciplines (1). This means that although popular culture 

can be related back to the 21st century, with the advanced ideas with today’s youth and society, its 
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current usefulness has become more complex and widespread (2). However, due to the elimination of 

the apartheid laws since 1994 in SA, it’s widespread is due to different races exchanging ideas and 
becoming more aware about world views on certain topics, such as religion (1). Although it’s not 

possible to obtain enlightenment on a particular subject objectively using popular culture, it’s useful 
in the sense that it’s able to elevate doubt about particular problems (3). This implies that problems 
can be found to solve certain problems, though older generation of individuals may refuse to believe 

them. Therefore, the usefulness of popular culture in the 21st century is very diverse and widespread, 
though, simply part as being and inherited trait through generations.  
 
CAN POLITICAL LEADERS BE INDIAN?  
 
Political leaders can be Indian. If one were to look at the political situation, or cabinets, of India, for 

example, most of the leaders are Indians of different states (1). Furthermore, it America could have a 
black president serve his term, it’s possible for SA to have political leaders that are Indian. However, 

due to politics, very few Indians have leadership roles in South Africa. This means that popular 
culture has forged a bridge to create youth- and advanced-level opportunities within the South 
African landscape (1). However, most of these leadership opportunities are left redundant are mere 

public notices for people to read. This means that efforts have been made to expose corruption within 
certain places of society, however, popular culture has added to this corruption, by creating ideas that 

could be subjective. Therefore political leaders are, have been, and can be Indian given the correct 
expressions are used in the realms of popular culture (1).  

 
CAN RELIGIOUS LEADERS HAVE A SAY ON MAJOR DECISIONS REQUIRED FOR POLICY-
MAKING IN ORGANISATIONS? 
 
Political leaders have already had a major say on decisions required for policy-making in 
organisations, at the academic level, unknowingly, for example. Recently, many new decisions on 
admission policies, university support for graduates and students, and learner needs, have been 

made in South Africa. I have been at the forefront of those decisions, even when it had come down to 
making the SA Department of Education understand the usefulness of students, or pupils, knowing 

different religious classifications (including ethnicities) and world-views (adapted from my pre-
existing research profile). This means that it’s possible to have religious leaders working on policy 
decisions in organisations, but, it’s only effective if one has grounding in their field of study or 
expertise in their work field. Although, many feel that atheist and anti-Semitic  views are expressed in 

classroom education in SA, the use of popular culture has enabled these to be a little more relaxed or 
casual (1,2,3,4). Furthermore, atheist views in a classroom can be avoided, or unlearnt, by a learner as 
this is a choice. However, learners are too young to consider this as being a choice. Although religious 

leaders can make major policy decisions in religious organisations as they are learned enough to do 
so, they can only be contradicted by the public, but not amended since these are not external 

organisations i.e., organisations external to that of a religious leader, or head of a religious 
organisation. However, in all organisations, major decisions-making by religious officials, staff, or 
leaders, can only be justified by specialised knowledge in the field a decision has to be made. 
However, the over-riding decision cannot be changed or amended [very important].  

 
IS IT NECESSARY FOR THE OLDER GENERATION TO UNDERSTAND THE NEEDS OF THE 
PRESENT GENERATION, AND THE CREATION, DISSEMINATION AND PROPAGATION OF 
POPULAR CULTURE? 
 
It is extremely necessary for the older generation to understand the needs of the present generation 
due to an evolving landscape of individuals (1). Also, with the evolution of technology, this has 
become a necessary requirement in the heavier sense. For example, within a classroom, whether 

school or tertiary, learner involvement needs to be learner specific; and not tailored to meeting the 
teacher-needs (1). This is the only way in which learners will benefit from specific topics taught in a 

classroom. This means that if this is not done, the present education systems of the world would 
remain stagnant, with no growth or little ideas for growth from major stakeholders. Furthermore, the 
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older generation must also understand the creation, dissemination and propagation of popular 

culture, in order to understand the growth, since often these conversations are subjective and to the 
benefit of an organisation, or institution (1). However, it must not be as a way to use the youth for 

one’s own satisfaction, since popular culture is part of humanity, and, therefore, the youth should be 
treated with respect and dignity – the same manner in which the older generation would treat their 
own peers. Often, due to denial, older generation neglect the need of the present generation, often, 

stating that the ideas of the younger generation are ‘far-fetched’ and juvenile (1). However, it’s 
necessary for the older generation to understand the needs of the present generation, and the 
utilisation of popular culture, in order to create new conversations and ideas that can be passed on to 
the new generation. This would enable the older generation to keep the creation, dissemination and 

propagation of popular culture alive around us (1).  

 
CONCLUSION 
 
Popular culture, political leaders, religious leaders as well as the older generation makes us 
understand the importance of understanding one other in unison. Although this paper has 
emphasised critical points about popular culture, learner needs in relation to outcomes and whether 

it’s possible for Indians to be political leaders, in SA, it has broad implications across disciplines, since 
popular is an international topic that hasn’t necessarily been discussed in the literature. In this paper, 

it’s taken that popular culture is relevant and critical in the world we live in, however, it’s usage has 
to be free from subjectivity for decisions to be made objectively (1).  
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