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Abstract

Introduction: The significant principle of this research is to identify tourism's impact on the local community's
economic development. “Research objectives, research question, as well as hypothesis” has to be highlighted in
this section.

Literature Review: According to this chapter, it has been conducted that, Tourism has to be promoted by the
preservation of local customers, traditions, as well as local heritages. After that, when tourists show interest in
local arts, and crafts, historical sites, and festivals, communities have more incentives to promote and protect their
cultural identities

Methodology: Researchers may utilize the primary quantitative technique to collect timely and valuable data on
this topic. Since the study's focus is the onboarding process, this approach has yielded accurate and unbiased
knowledge. After that, this research process helps to extract meaningful information from data

Findings: Researchers can get together in environmental-related formations with the aid of SPSS software.
Therefore, in-depth research on this subject has been done using demographic analysis and tests connected to the
variables.

Discussion: According to this research, it has been discussed that production of income, bringing in foreign
exchange revenues, creating employment, and expanding the tourist sector overall, tourism entrepreneurship
contributes significantly to a nation's economic growth.

Conclusion: As per this research, it has been concluded that tourism has a potential impact on the local
communities.
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Introduction

The importance of tourism in the local community is the main topic of this research. In addition to
attracting tourists from all over the world, the tourism sector has a major positive influence on local communities.
Although the economic advantages of tourism are well recognized, its effects on social, cultural, and
environmental facets are sometimes disregarded (Filimonau et al., 2024). Because it offers the resources and
motivation to maintain local heritage assets, cultural traditions, and practices, tourism may be advantageous for
the host community. It piques curiosity about regional handicrafts, customs, dance, music, and oral histories. The
term "community-based tourism" refers to travel when the profits directly benefit the whole community
(Tleuberdinova et al., 2021). The advantages ought to be monetary, and the group might be a village, cooperative,
or collective. Any proceeds should be spent for the benefit of the community.
Background of the Study

When tourists travel, they spend money on lodging, transportation, dining, shopping, and other services.
This investment boosts the local economy by creating new employment and commercial activity (Bagheri et al.,
2023). Although crowding of visitors and locals can provide a lively atmosphere, it also irritates locals and makes
them leave numerous locations. More visitors also mean more traffic, which can make it more difficult for locals
to go about their everyday lives. Both visitors and their hosts may experience culture shock. Participation from
the local community is crucial to the growth of tourism (Kraus et al., 2021). In addition to being add-ons to
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tourism, local cuisine, festivals, and culture give visitors genuine experiences. The local community's indigenous
knowledge aids in the preservation of the environment and culture.

How Tourism
Benefits Local
Community

The Impact of Tourism
on Local Communities
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Figure 1: Tourism has a significant effect on local communities
(Source: Yakymchuk et al., 2021)

CBT reduces the amount of money that leaves the community while creating jobs, generating income,
and promoting local purchasing of products and services. Additionally, it contributes to economic diversification
outside of farming, which lowers risk in years when climate change results in little or no harvest (Yakymchuk et
al., 2021). Developing nations and growing economies can benefit greatly from tourism. It boosts the local
economy, generates jobs, helps build infrastructure locally, and can lessen poverty and inequality while preserving
the environment and cultural assets and customs. It employs one in ten people globally and contributes around
10% of the global GDP (Ratnasari et al., 2020). Through direct purchases of products and services, tourism boosts
local economies and generates employment in lodging facilities, dining establishments, and other tourist-related

industries.
Aim of the Research
The significant principle of this research is to identify tourism's impact on the local community's
economic development.
Research Objectives
RO 1: To address the importance of tourism for local communities
RO 2: To analyze the role of tourism in economic development
RO 3: To highlight the effect of tourism on entrepreneurship
RO 4: To identify the tourism strategies to bring the process of efficiency of local communities
Research Questions
RQ 1: What is the importance of tourism for local communities?
RQ 2: What is the role of tourism in economic development?
RQ 3: What is the effect of tourism on entrepreneurship?
RQ 4: What tourism strategies bring efficiency to local communities?
Hypothesis
H 1: Tourism has a significant impact on local communities
H 2: Tourism is correlated with economic development
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H 3: Tourism becomes significantly correlated with entrepreneurship
Literature Review
Critically discuss the importance of tourism for local communities

When tourists travel, they spend money on lodging, transportation, dining, shopping, and other services.
This investment boosts the local economy by creating new employment and commercial activity. As stated by
Ratnasari et al (2020), the primary goal of planning everywhere is to balance, safeguard, and direct the long-term
growth of a tourist destination or beautiful site in order to achieve healthy development and lessen the negative
effects, even though there may be certain legislative restrictions on tourism planning in some locations.
Community tourism has to be promoted by this tourism business, moreover, it helps to identify the cultural sites
of the local places. On the other hand, as argued by Ratnasari et al. (2020), cultural preservation is also an
important part that has to be promoted by this tourism business. After that, local as well as community-based
tourism helps to develop the local community, and the social and cultural interaction with the tourists helps to
improve the effectiveness of the local communities.

Figure 2: Tourism and Local Communities
(Source: Wani et al., 2024)

“Tourism has to be promoted by the preservation of local customers, traditions, as well as local
heritages”. After that, when tourists show interest in local arts, and crafts, historical sites, and festivals,
communities have more incentives to promote and protect their cultural identities (Wani et al., 2024). It helps
them to take pride in their cultural history.

Analyze the role of tourism in economic development

“In a number of industries, including accommodation, food and beverage, transportation, tour guides,
handicrafts, and cultural activities, tourism generates both direct and indirect job possibilities. By 2029, it is
anticipated that tourism will provide up to 53 million employments nationwide”. As commented by Aquino et al.
(2022). the primary economic characteristic of tourism-related activities is their contribution to the three top
priorities of developing nations: employment, income production, and foreign exchange earnings. It boosts the
local economy, generates jobs, helps build infrastructure locally, and can lessen poverty and inequality while
preserving the environment and cultural assets and customs. On the other hand, as opined by Giampiccoli &
Mtapuri (2020), “through the creation of alternative tourist models that aim to improve lives, such as ecotourism,
community-based tourism, pro-poor tourism, slow tourism, green tourism, and heritage tourism, among others,
tourism has played a significant part in sustainable development in several countries”. The straightforward
response is that it impacts the largest service sector in India today, tourism accounts for 8.78% of all jobs and
6.23% of the country's earnings (Stone et al., 2021). Over 5 million foreign visitors and 562 million local visitors
visit India each year. daily lives through significant domains like inflation, wealth, interest rates, and taxes.
Economists give analysts the means to examine the costs, advantages, and consequences of governmental actions
in a variety of fields that impact the economic development of local communities.
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Figure 3: Tourism in India
(source: Nyasha et al., 2021)

Tourism is able to provide a steady income stream through creating job opportunities for local residents
like tour guides, and hotel staff. Therefore, it helps to enhance the local economy through spending on food,
transportation, accommodations as well as entertainment. Moreover, it can also lead the improvements
improvement like better roads, and hospital facilities which bring benefits to the entire community (Aquino, 2022).
Diversification of the economy has to be entertained by the tourism sector. Resource-based development of the
nation has to be provided by the tourism business which is diversified in the economy. Therefore, it also helps to
reduce the reliance on traditional industries such as agriculture as well as manufacturing which helps to make the
economy more resilient.

Methodology

Information for this study may be obtained from sources. Thus, researchers may utilize the primary
quantitative technique to collect timely and valuable data on this topic. Since the study's focus is the onboarding
process, this approach has yielded accurate and unbiased knowledge. After that, this research process helps to
extract meaningful information from data (Vukovic et al., 2023). Therefore, this data-gathering process must be
used to generate materialized discourses. In this paper, the positivist research philosophy has been used. As a
result, using this research philosophy, researchers are able to collect data pertinent to this study. Researchers can
obtain comprehensive information on the research issue by using survey questions (Aquino, 2022). The assistance
of the 100 respondents allowed researchers to gather information that advanced their understanding of this study.

Researchers can get together in environmental-related formations with the aid of SPSS software.
Therefore, in-depth research on this subject has been done using demographic analysis and tests connected to the
variables. Descriptive statistics then assist in determining the variables' mean value. Furthermore, this data
analysis portion must perform correlations between the variables (Nyasha et al., 2021). Following that, the three
primary elements that must be emphasized in this study in order to examine the data are the "TANOVA test, model
summary, and coefficient tests."
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Findings
Demographic Test

Descriptive Statistics
N Minimum | Maximum Mean Std. Deviation
Age 100 1 4 2.57 1.075
Gender 100 1 3 2.1 .827
Income_Range 100 1 4 2.43 1.157
Valid N (listwise) 100

According to this “Descriptive Statistics”, the mean value of the Age Group is 2.57, therefore, Gender

Table 1: Descriptive Statistics
(Source: SPSS)

and Income Range has been carried out 2.11 and 2.43 “Mean Value.

Age

Age
Cumulative
Frequency | Percent | Valid Percent Percent

Valid 1 20 20.0 20.0 20.0

2 28 28.0 28.0 48.0

3 27 27.0 27.0 75.0

4 25 25.0 25.0 100.0

Total 100 100.0 100.0

Table 2: Age
(Source: SPSS)
The participants' age group must be determined with the help of Table 2. The overall proportion of valid

cards that are in that age range or below is displayed for the 100 participants. For age group "2," the cumulative
percentage is 48%, meaning that 48% of the cards are genuine.
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Figure 4: Age
(Source: SPSS)
In the x-axis, age is displayed, and in the y-axis, the proportion of individuals who are "free of charge."
It indicates that the proportion of persons who are "free of charge" is rising with age, with the biggest rise occurring
in those between the ages of 20 and 30. Since the x-axis label is removed, it is evident that data points over 30
indicate.
Gender

Gender

Cumulative
Frequency | Percent | Valid Percent Percent

29 29.0 29.0 29.0

31 31.0 31.0 60.0
40 40.0 40.0 100.0
100.0 100.0

Table 3: Gender
(Source: SPSS)

The Cumulative Percent" column in the following table displays the overall proportion of individuals
who belong to that gender group or below. Each category's "Percent" is determined up to the current category,
and "Valid 2" has a cumulative percent of 60%. This indicates that 60% of the population is classified as "Valid
1" or "Valid 2".
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Figure 5: Gender
(Source: SPSS)
It is challenging to completely comprehend the data because the x-axis labels are represented. For every
category, there are no values displayed on the y-axis. The graphic cannot be used to derive any significant
conclusions about this data or the population it depicts (Stone et al., 2021).

Income Range
Income_Range
Cumulative
Frequency | Percent | Valid Percent Percent

Valid 1 29 29.0 29.0 29.0
2 24 24.0 24.0 53.0
3 22 22.0 22.0 75.0
4 25 25.0 25.0 100.0
Total 100 100.0 100.0

Table 4: Income Range
(Source: SPSS)
In order to combine the "Percent" for every range up to the present range, the "Cumulative Percent”
column displays the overall proportion of persons computed.
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Figure 6: Income Range
(Source: SPSS)
There are more persons at the lower end of the income range than at the upper end, as the figure illustrates.
The median income is around $70,000, with half of the population earning less than this amount and the other half
earning more. The poorest 20% of earners make less than $25,000 annually, while the top 10% make over
$150,000.
Statistical Test

Descriptive Analysis
Descriptive Statistics

N Minimum | Maximum Mean Std. Deviation
DV 100 2.00 10.00 5.9900 1.92535
V1 100 3.00 14.00 8.9700 2.42652
V2 100 2.00 10.00 5.9800 2.03990
V3 100 4.00 15.00 8.8000 2.44536
Valid N (listwise) 100

Table 5: Descriptive Statistics
(Source: SPSS)

Four variables—DV, IV1, IV2, and IV3—seem to have descriptive statistics in the table above. Based
on the existence of minimum and maximum values, the table comprises 100 examples and four continuous
variables. The "Valid N (listwise)" is 100 and there are no missing values. The standard deviation of this variable
is 1.93, and its mean is 5.99. It falls between two and ten o'clock. The mean and standard deviation of this variable
for IV1 are 8.97 and 2.43, respectively. It falls between 3 and 14 o'clock. [V2's standard deviation is 2.04 and its
mean is 5.98. With a mean of 8.80 and a standard deviation of2.45, it falls between 2.00 and 10.00. It falls between
4 and 15 o'clock.

Correlation Test
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Correlations
Age DV V1 v2 V3
Age Pearson Correlation 1 .052 -.024 -128 .005
Sig. (2-tailed) 610 810 .203 .958
N 100 100 100 100 100
DV Pearson Correlation .052 1 .054 .059 120
Sig. (2-tailed) 610 594 559 235
N 100 100 100 100 100
V1 Pearson Correlation -.024 .054 1 .024 -.001
Sig. (2-tailed) .810 594 .810 .992
N 100 100 100 100 100
v2 Pearson Correlation -128 .059 024 1 -.019
Sig. (2-tailed) .203 559 810 .851
N 100 100 100 100 100
V3 Pearson Correlation .005 120 -.001 -.019 1
Sig. (2-tailed) 958 235 992 .851
N 100 100 100 100 100

Table 6: Correlation Analysis
(Source: SPSS)

According to the chart above, the Pearson table displays about 0.052, -.021, -.128 and 0.005. The results
0f 0.610, 0.594, and.559 are significant. These results are significant at 0.005, 0.120, -.001, and 0.024, and there
are 100 respondents to the survey.

Regression Analysis

< Regression
[DataSet0]

Variables Entered/Removed®

Variables Variables
Model Entered Removed Method
1 V3, IV1, IV2° . | Enter

a. Dependent Variable: DV
b. All requested variables entered.

Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 1447 .021 -.010 1.93469

a. Predictors: (Constant), IV3, IV1, IV2

ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Regression 7.659 3 2.553 .682 .565°
Residual 359.331 96 3.743
Total 366.990 99

a. Dependent Variable: DV
b. Predictors: (Constant), IV3, IV1, IV2

Table 7: Regression Analysis
(Source: SPSS)
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According to the table's "Model Summary" column, the model's corrected R-squared is 0.21. The
estimate's standard error, which is the main emphasis, is 1.935. The model's F-statistic is 0.682, with a significance
level of 0.565, according to the table's "ANOVA" section. This indicates that the model does not well match the
data, and its adjusted R-squared is low (Giampiccoli & Mtapuri, 2020). The F-statistic is not significant, and the
model does not account for a substantial amount of the variation in the dependent variable.

Discussion

According to this research, it has been discussed that production of income, bringing in foreign exchange
revenues, creating employment, and expanding the tourist sector overall, tourism entrepreneurship contributes
significantly to a nation's economic growth. By bringing in cutting-edge goods, services, and technology,
entrepreneurs stimulate economic growth. Existing businesses are forced to become more competitive due to
increased competition from entrepreneurs (Aquino et al., 2022). Long-term and short-term work possibilities are
created by entrepreneurs. Economic impacts include higher tax collections, rising personal incomes, improved
effects of tourism as well as the growth of job possibilities. Interactions between individuals with varying cultural
origins, attitudes, and behaviors, as well as their links to material items, are examples of sociocultural effects.
Numerous companies benefit financially from tourism, which also offers a large number of job possibilities.
Globally speaking, one of the biggest and fastest-growing sectors is tourism (Wani et al., 2024). Economic activity
is boosted by tourism. Tourists increase demand for goods and services from local companies, which boosts
income, creates employment, and lowers poverty. Accommodations, transportation, and attractions are examples
of tourism-related activities that provide direct advantages (Ratnasari et al., 2020). Effect is the realized subjective
sentiments of pleasure connected to a product; it reflects the entrepreneur's emotions, moods, and desires.

Tourism has a potential impact on the development of the local community, it helps to improve the social
as well as cultural structure of the community. Moreover, proper economic development has to be generated with
the aid of this tourism business (Nyasha et al., 2021). Innovation within the workplace is also enhanced, and it
helps to enhance economic development. The creation of new products is also an important factor that has to be
generated by the economic development of the local communities (Yakymchuk et al., 2021). Moreover, tourism
is also able to enhance the cultural preservation of the local communities. After that, poverty has to be reduced,
and it helps to generate new job opportunities. Development infrastructure also helps to attract tourists, and it
helps them to foster the effectiveness of the business.

Conclusion

As per this research, it has been concluded that tourism has a potential impact on the local communities.
It helps to improve the cultural diversity. Therefore, it also helps to improve the economic structure of the local
communities. Social as well as cultural preservation has been entertained by this tourism business. After that, job
opportunities for the local members were also enhanced. After that, sustainability within the workplace has to be
enhanced and it has a significant impact on economic development. Transportation, food, and hospitals are also
affected by this tourism business, moreover, it helps to foster the growth of the cultural economy.

References

e Aquino, R. S. (2022). Community change through tourism social entrepreneurship. Annals of Tourism
Research, 95, 103442. https://www.researchgate.net/profile/Richard-Aquino-
2/publication/361500672_Community change through_tourism_social _entrepreneurship/links/62bbd3
30f9dee438e8cabac7/Community-change-through-tourism-social-entrepreneurship.pdf

e Aquino, R. S., Liick, M., & Schénzel, H. A. (2022). Mapping the outcomes of social entrepreneurship
and tourism on host communities: a three-dimensional approach. Journal of sustainable tourism, 30(8),
1799-1820. https://www.researchgate.net/profile/Richard-Aquino-
2/publication/355108037 Mapping_the outcomes_of social_entrepreneurship_and_tourism_on_host
communities_a_three-dimensional approach/links/615e5590c04£5909fd89ef44/Mapping-the-
outcomes-of-social-entrepreneurship-and-tourism-on-host-communities-a-three-dimensional-
approach.pdf

e Bagheri, F., Ghaderi, Z., Abdi, N., & Hall, C. M. (2023). Female entrepreneurship, creating shared value,
and empowerment in tourism; the neutralizing effect of gender-based discrimination. Current Issues in
Tourism, 26(21), 3465-3482. https://www.researchgate.net/profile/Fatemeh-Bagheri-
6/publication/363653039_ Female entrepreneurship_Creating_Shared Value and Empowerment in_

Library Progress International | Vol.44 No.3 | Jul-Dec 2024 17382



S.Praveenkumar

Tourism_The Neutralizing_Effect of Gender-
Based_Discriminations/links/635f838996e83c26eb6cec3 6/Female-entrepreneurship-Creating-Shared-
Value-and-Empowerment-in-Tourism-The-Neutralizing-Effect-of-Gender-Based-
Discriminations.pdf?origin=journalDetail& tp=eyJwY Wdlljoiam91cmShbERIdGFpbCJ9

e Filimonau, V., Matyakubov, U., Matniyozov, M., Shaken, A., & Mika, M. (2024). Women entrepreneurs
in tourism in a time of a life event crisis. Journal of Sustainable Tourism, 32(3), 457-479.
https://www.tandfonline.com/doi/pdf/10.1080/09669582.2022.2091142

e Giampiccoli, A., & Mtapuri, O. (2020). Towards a coalescence of the community-based tourism and
‘Albergo Difusso’tourism models for Sustainable Local Economic Development. African Journal of
Hospitality, Tourism and Leisure, 9(1), 1-20. https://www.researchgate.net/profile/Andrea-Giampiccoli-
2/publication/338488090 Towards_a_coalescence of the community-
based_tourism_and 'Albergo Difusso' tourism models for Sustainable Local Economic Developm
ent/links/5e174ab392851c8364bdc4c9/Towards-a-coalescence-of-the-community-based-tourism-and-
Albergo-Difusso-tourism-models-for-Sustainable-Local-Economic-Development.pdf

e Kraus, S., McDowell, W., Ribeiro-Soriano, D. E., & Rodriguez-Garcia, M. (2021). The role of
innovation and knowledge for entrepreneurship and regional development. Entrepreneurship & Regional
Development, 33(3-4), 175-184.
https://ageconsearch.umn.edu/record/310957/files/12_Yakymchuk_article.pdf

e Nyasha, S., Odhiambo, N. M., & Asongu, S. A. (2021). The impact of tourism development on economic
growth in Sub-Saharan Africa. The European Journal of Development Research, 33, 1514-1535.
https://mpra.ub.uni-muenchen.de/107100/1/MPRA_paper 107100.pdf

e Ratnasari, S. L., Susanti, E. N., Ismanto, W., Tanjung, R., Darma, D. C., & Sutjahjo, G. (2020). An
experience of tourism development: how is the strategy?. Journal of Environmental Management and
Tourism, 11(7), 1877-1886. https://www.researchgate.net/profile/Mehraj-
Wanie/publication/362606070_The Impact of Community Empowerment on_ Sustainable Tourism
Development_and_the Mediation_Effect of Local Support A_Structural Equation_Modeling_Appr
oach/links/6582b4752468df72d3be8bc7/The-Impact-of-Community-Empowerment-on-Sustainable-
Tourism-Development-and-the-Mediation-Effect-of-Local-Support-A-Structural-Equation-Modeling-
Approach.pdf

e Stone, L. S., Stone, M. T., & Nyaupane, G. (2021). The state of tourism and community development
research and future directions. Tourism Review International, 25(2-3), 79-88.
https://www.ingentaconnect.com/contentone/cog/tri/2021/00000025/f0020002/art00001?crawler=true
&mimetype=application/pdf

e Tleuberdinova, A., Shayekina, Z., Salauatova, D., & Pratt, S. (2021). Macro-economic factors
influencing tourism entrepreneurship: The case of Kazakhstan. The Journal of Entrepreneurship, 30(1),
179-209. https://journals.sagepub.com/doi/full/10.1177/0971355720981431

e Vukovic, D. B., Petrovic, M., Maiti, M., & Vujko, A. (2023). Tourism development, entrepreneurship
and women's empowerment—Focus on Serbian countryside. Journal of Tourism Futures, 9(3), 417-437.
https://www.emerald.com/insight/content/doi/10.1108/JTF-10-2020-0167/full/html

e Wani, M. D,, Dada, Z. A., & Shah, S. A. (2024). The impact of community empowerment on sustainable
tourism development and the mediation effect of local support: a structural equation Modeling
approach. Community — Development, 55(1), 50-66.  https://www.researchgate.net/profile/Mehraj-
Wanie/publication/362606070_The Impact of Community Empowerment on_Sustainable Tourism
Development and the Mediation Effect of Local Support A Structural Equation Modeling Appr
oach/links/6582b4752468df72d3be8bc7/The-Impact-of-Community-Empowerment-on-Sustainable-
Tourism-Development-and-the-Mediation-Effect-of-Local-Support-A-Structural-Equation-Modeling-
Approach.pdf

e Yakymchuk, A., Popadynets, N., Valyukh, A., Skrypko, T., & Levkov, K. (2021). Rural “green” tourism
as a driver of local economy development in the process of decentralization of power. Agricultural and
Resource Economics: International Scientific E-Journal, 7(1), 232-259.
https://ageconsearch.umn.edu/record/310957/files/12_Yakymchuk_article.pdf

Library Progress International | Vol.44 No.3 | Jul-Dec 2024 17383



